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NATIONAL ARCHIVES AND RECORDS ADMINISTRATION 	 NA FORM 1421 (4-85) 



Presidential Materials Review Board 

Review on Contested Documents 

Collection: Gordon c. Strachan 
Box HWilber:-­ 8 

Folder: Memorandums sent - 1970 [1 of 3 folders] 

Document Disposition 

67 Retain Open 

68 Retain Open 

69 Return Private/Political 

70 Return Private/Political 

71 Retain Open 



f i
-(

' 
i'l

lr
ff

!:
=i

f 
I 



~ It

f ' 
_!:

. "
if

l'l
i 

, 

~ 

~ 
51

 
~i
lf
 

1 
:l

f~
. 

, 

~ J

:!t 
!~;

~jf
~ll

i;1
 f

 

I 

'~i
f !

 
li

ii
Jr

ir
l!

 I
 


I 
· 

'<
 II'

I 
' 

&
:!.

 
II. 

!.
i 
i~
~f
!~
rr
r~
p 

i 

I ... , 

!~~
 :

fi!
~~f

~lf
J! 

i· 

• 

tt
l 
~ 

~
I' 

_I
I. 

• 
'L
~ 

.. _
-_. 

'<
 

t!!
 

11 i
 
ii

Jt
~i

~~
i;

!!
!o

r 
:"

('·
1.

, 
Ii 

'I 

"i ...
 ­

I
·
·

• 
I. 

fll
!a

l

~'I

I

It

. 
f 

f~i
l' 



"'

!i
i!



.rg

;;1



.... tar
" i 



ili

li

I,

: 
.. 


i 
III

 

.i

l~
I"



.!

! 
i 


_
~

.. 
I 

if"
 


8. 
I 


rtl
i 
 • 

i i -
~ 



... 


I ... N
 

0 .. ... •
I 

I 
I~

 
~
 

I I
 



-2­

1ft aMi'tloa 'to wo.dtift9 with ft.l••Wtft aa4 ltiets OD t1ltt Brock 
.poU, Jto1:ter wofte4 with AU_ Oil ~ Prem.4ent'. 1968 .pota• 
...t. h'-I,. he 'tIIIOJ.1te4 with Al scot.t 01\ the fiw-miftUte 
Pr..iclet. .taoa 8\m4ay hall-t.iae .pot:a4O 1.1 Scott report.a 
that JOtter 1. -9004•••yoang-type f.llow••• • (Scott. 18) ••• 
•....1..ti.c abou. hiat.· ....ver Al Scott 408. "r'k at 
.,.1.u... he ....ifiGlllly requ..a that Rick. Pot:ter work 
with hila. Pot*er ia .1ail.ar to Scott 1ft that. he .so.. 
prlurlll' pnduot1_ .. 41at1ftpl.he4 fro. ereat.1ve TV work. 
1IOveVU'. JIOtt._ wozked 1n "II Diego ~or KI"HB"""« '*er. he 
".. ~ aftd Din<ttor of __euu. III Sa" Diego. he 
.lao 414 c:reatlve aJl4 procluct.1Ilft W work for dle _yor aud 
Cit.y couac11 o~flo1.la there. 

Itotter 1a • a.pu'blieaa aa4 ••1er1-' in 'the low $20,000 ra"9••. 
I ha.,. • vi..........1. of R.t.c1t'. work frCIR dMI 1910 
....191' a..... requenecl additional ....1_. 

JI1k. Jlax..ri:tt• ..,1,. .1-*......1ieaa C01\9Z'1U1_n frem 
Color...•• lat, COM1tIen ....s..lt -ve:r:y capable." ...dak 
cU.4 all of ~iOD work for JlGJr,evitt.·.....191'.. Be 
ahaZ'9*! a ... f ••, wldch a119hUy exCMM1de4 the 1'" ecn Inl••101l 
coat of all t_ -al. pla--.e.t. ..... 4id all of the ..41& 
wodt - not j'WIt ra41.....,.. but _paper. but.~. baaper 
atlc:lten••t.a. fln would ,coati..-.. aa'ke4 If "dele'. n 
to 40 polltical WIlt'k. lIcKeVitt ••14, '1w will do my re-.leci:lon 
.....1911.· 

~t:'t tiel 1IOt. cU.acloae a..4ekt. .atery raDCJe• 

..... hu .uled ...1.. of hill work to .... 

http:o~flo1.la


8n.4y 414 un Jay WUJd.DIIOft 'tV apota for ,20,000 ift the 1970 
.....1"'. aq4yalao 414 Se..tor saith'a " .pea duriftl 
the 1110 caapai9J\ .ftd it ia the vi.., of 3IIrry MIInh, HenrycaaJae.·. brother-in-law, 1ll Governor Ogilvie'. office, thai! 
1t ..... -good w:l.thiD t.he prYi_ of the objective. - OOqrftOr 
0I11"i.'••taft f.e1. that ardy -execn.fted hia ...i9ftB'ellt 
(him! lilla, 1JIi'th ••) very w11.­

ara4y baa aU" ....1.. of hi. won to me. 

Cliff lI".t.e foa.! the AgOra Group 11\ ..., Yon to tt> the 
llediAl work for au_ley.. Of the Cll'O\Ip, 'lftd.te f ..1. Pat 
...1, 10, ia -the bea1t.· White ••,.. tIult be ret.aine4 
OOIIPlet.e control o".r ~ er..tiva lnput but that: _.1'. 
pro4w:rtiOll au creative A9.,..t::l.ona were exoelle..t • 

..1ttl 414 not in4iea1te wbat he paid thAI Agora Group for 
~ir .eZ'V'ien. 

'faft·. .....19ft __g... 30lua ltelley, _ad tJIIe 1.Obert. CIoo6Dan _.acy. XaUW... -very _reM"- with Ray Wilner, 18, ll'OlD 
'the GoodIaaa Atooy. 

Gooc1IIaa received 12'-' of the 1", _:J••1011 lor .11 ..1& 
pl.-t •• flIll .........tion. Miley 4id ftQt know what 
.hare WilDer reoelYe4.a-r ~ ~~ ~+"""'r~~ 

Gaodmaa 1. baaeel in Baltimore, Maryl.lI4, eo,. have ready accrea. 
to ...1.. of their vodt. 
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S'bould the group to review the work of .ach of the cona1l1tantll 
iftc::1114e I 

Deat.____ 

lafi.re.___, • 

C!hapill_____•• 

pi.ftc:th-___ 

1f~day. lfOVea'ber 25th. could be • 90045 day to review the 
_t.er1al becta_ I have .... of 1t I'IDW' an4 'have noeiYec!l 
••auraneaa ~ tiM othar 8tampl.. ..rlier thia week. 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1970 

MEMORANDUM FOR: 	 MR. HALDEMAN 
MR. KLEIN 

FROM: 	 GORDON STRACHAN 

SUBJECT: 	 MEDIA CONSULTANTS 

You requested an analysis of 	the media consultants who
•participated in the 1970 campaign. 

Attached at Tab A is a chart of the consulting firms, 
campaigns, and won/loss records. This chart shows only 
those firms which work exclusively for'Repub1icans. 

At Tab B is a chart with the s~me information for thrne 
firms who worked for Democrats or for Republicans and 
Democrats. 

Information as to the fees charged by media consultants is 
difficult to obtain. Published figures indicate that $100 
to $500 per day is the range. However, the real cost to 
the candidate depends on whether the media consultant is 
compensated by taking a cut of the commissions resulting 
from the purchase of TV or radio time. Frequently, the 
standard 15% commiss ion is .sp1it so that the medi:! consultant IS 

fees are covered by the commissions. A very substantial 
cost item, though, is technical production expense. The 
equipment with competent operators is usually charged on 
a per hour basis, and frequently accounts for one-third to 
one-half of the total cost of the radio and TV spots. In 
Indiana, for example, the technical equipment expense and the 
creative input by Roger Ailes in Indiana cost Roudebush 
$100,000 (Ailes received $65,000 and offered to do the 
creative work for the entire Congressional delegation for 
an additional $35,000). 
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The Democrats are generally considered to have had better 
media work during the 1970 campaign. Charles Guggenheim 
is the dominant figure. Most of the successful Democratic 
firms are spin-offs from Guggenheim. 

There were some Republican bright spots, however. Mr. Dent 
feels that the only TV spots which stand out as excellent 
were those that Treleaven prepared for Cramer in Florida. 
He also feels that the spots prepared by Guggenheim for 
Gore were better than Treleaven's fo'r Brock. In Texas, 
Mr. Dent has heard criticism of the "too slick" character 
of Bush's spots which also were prep~red by Treleaven. 

Mr. Chotiner referred me to Wayne Milsap from Danforth's 
campaign as one of the better media campaigns in his states.' 
The spots for Danforth were prepared by Median, Inc. of San 
Francisco. Dick Heffron and Albert Decker are the principals 
of Median and very highly regarded by Danforth's campaign 
staff. Milsap would not disclose the cost. Median's draw­
back is that it is a spin-off from Guggenheim. However, 
Jack Danforth was personally assured by Guggenheim, as an 
old family friend, that Median was absolutely professional 
and confidential. 

In Indiana, Norm Wilkens, of McQuade, Wilkens and Bloomhorst 
is considered very good. He is about 30, did most of the 
lower level Republican party TV work, and prepared the TV 
spots for Mayor Lugar's campaign two years ago. He purchases 
the time for his TV spots and so is compensated by the 15% 
commission. 

In New York, Rick Potter has worked most recently with Al Scott 
on the 5-minute President ~ixon Sunday half-time spots. He 
also worked with Treleaven on the Brock spots and with Ailes 
and Treleaven for the President's 1968 spots. He is a Republican 
in his late 20's from San Die~and is considered competent by 
Jeb Magruder. Rick is salaried in the low 20,000 dollar range. 

The Republican Congressional Campaign Committee found the 
media work particularly good in three House races. Mike <, 

McKevitt, the winner in Colorado's 1st, used Creative Services 
of Denver. James Bzdek is the young man in charge and is 
considered capable and comparatively inexpensive. 
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John Parks, the winner in California's 5th, used Snazelle 
Production Industries from Holl~vood. Gregg Snazelle runs 
the company and charged approximately $150 per day. 

Although Jay Wilkinson lost in Oklahoma, his TV spots are 
considered the best of all the Republican Congressional 
candidates. The spots were prepared by Campaign Group, Inc. 
of Chicago. James Brady, 30, actually did the work and 
charged $20,000 for ten TV spots. $;0,000 went for the 
technical production cost and $10,000 for the creative 
work including placement. 

The Republican National Committeets evaluation of media 
consultants being prepared by Bill Lowe and Buck Limehouse 
is not yet completed. 



Republican Media Consultants 

Consultant - age Campaigns 	 Result 

1 
REA Productions, Inc. 
(New York) 

Roger E. Ailes - 29 
Robert Ailes - 31 
Peter Finley - 28 

Robert Goodman Agency 
(Baltimore, Maryland) 

Robert Goodman - 41 
Ronald Wilner - 38 
Ralph E1sms - 50 

2 
Campaign Systems 
(Washington, D. C.) 

John Deardourff - 36 
Douglas Bailey - 36 
John E. Bowen - 38 

3 
Earle Palmer Brown &: Assoc. 

Earle Palmer Brown ­
about 45 

Spencer-Roberts &: Associates 
(California) 

Stuart Spencer - 43 
William Roberts - 45 
Dick Woodward - 30 
Dave Liggett - 28 

Robert-Lynn Associates, Ltd. 
(Washington, D. C.) 

.	Robert F. Bonitati - 31 

I Lynn Mueller - 30 

Gordon Knox - 29 

Cary W. Sully - 26 


Sargent 
Lukens 
Meskill 
Olson 
Roudebush 

Taft 
Eckerd 
Eggers 
Jenkins 
Prouty 

Cloud 
Gross 
Milliken 
Broderick 
DuPont 
Danforth 

Hogan 
Gude 
Beall 

Reagan 
Bentley 
Harman 
Porteus 
Murphy 

Weicker 

Gov. 
Gov. 
Gov. 
Gov. 
Sen. 

Sen. 
Gov. 
Gov. 
Gov. 
Sen. 

Gov. 
Sen. 
Gov. 
Gov. 
House 
Sen. 

House 
House 
Sen. 

Gov. 
Gov. 
Gov. 
Gov. 
Sen. 

Sen. 

Mass. 
Ohio 
Conn. 
Wise. 
Indiana 

Ohio 
Fla. 
Texas 
Tenn. 
Vt. 

Ohio 
N. J. 

Mich. 

Pa. 

Del. 

Missouri 


Md. 
Md. 
Md. 

Calif. 
Ga. 
Kansas 
Hawaii 
Calif. 

Conn. 

Won 
Lost (Primary) 
Won 
Lost 

2W 2L lUnd. 

Won 
Lost (~rimary) 
Lost 
Lost (Primary) 
Won 
2W 3L 

Lost 
Lost 
Won 
Lost 
Won 
Lost 
2W 4L 

Won 
Won 
Won 
3W 


Won 

Lost (Primary) 

Lost (Primary) 

Lost (Prirnary) 

Lost 

1W 4L 

Won 
lW 



l 

Consultant - age Campaigns Result 

Treleaven Associates Brock Sen. Tenn Won 
(New York) Bush Sen. Texas Lost 

Harry Treleaven ­ 42 Cramer Sen. Fla. Lost 
Ken Rietz - 29 Rentschler Sen. Illinois Lost (Primary) 

Kleppe Sen. N. D. Lost 
Romney Sen. Mich. Lost 
Domenici Gov. N.M. Lost 

lW 6L 

SteEhen Shaddegg Associates Williams Gov. Arizona Won 
(Phoenix, Arizona) Fannin Sen. Arizona Won 

Stephen Shaddegg - Carter Sen. N.M. Lost 
2W IL, 

Jack Tinker & Partners Rockefeller Gov. New York Won 
(New York) lW 

3 	 . 
Civic Services, Inc. 	 Wold Sen. Wyoming Lost 

(St. Louis, Missouri) Burton Sen. Utah Lost 
Brad Hayes - Beall , Sen. Md. Won 
Ed Grefe - lW 2L 
Roy Pfautch -

Walsh Advertising Roth Sen. Delaware Won 
(Wilmington, Delaware) 

Jones & Thomas Inc. Smith Sen. illinois Lost 
(Chicago, Illinois) Goodell Sen. N. Y. Lost 

F. ,Thomas Bertsche 	 2L 

Released by Jim Allison, Deputy Chairman of the Republican National 
Committee in February, 1970 following statement made by Roger Ailes 
that REA would offer its services to Democrat as well as Republican 
candidates. . 

2. 	Name has been changed to Bailey, Deardourf and Bowen, Inc. 
3. 	Earl Palmer Brown responsible for media in Beall campaign. 

Civic Services, Inc. responsible for management, polling and advertising. 



Democrat Media Consultants 

Communications Co. 
(Washington, D. C. ) 

Robert Squier - 35 
Mike Pengra - 31 

*Burns 
*Mandel . 
*Carr 
Grossman 

*Muskie 

Gov. 
Gov. 
Gov. 
Sen. 
Sen. 

Hawaii 
Md. 
Alaska 
Arizona 
Maine 

Win 
Win 
Win 
Loss 
Win 
4W lL 

Saturn Pictures Corp. 
(New York, New York) 

William Wilson - 40 
Tom Sternberg - 32

•
Alec MacKenzie - 37 

Goldberg Gov. N. Y. Loss 
lL 

Astrafilms Inc. 
(Washington, D. C. ) 

Leonard Gros sman - 50 

McGee 
Burkick 
Cannon 

Sen.. 
Sen. 
Sen. 

Wyoming 
N.D. 
Nevada 

Win 
Win 

3W 

Associates 
(New York, New York) 

David Garth - 40 
Jeff Greenfield 

*Gilligan 
Ottinger 
Stevensen 

Tunney 

Gov. 
Sen. 
Sen. 
Sen. 

Ohio 
N.Y. 
nl. 
Calif. 

Win 
Loss 
Win 
Win 
3W lL 

Lester M. Goldsmith Productions 
(Los Angeles, California) 

Lester M. Goldsmith - 36 

Unruh Gov. Calif. Loss 
lL 

SA Films, Inc. 
(Hillsdale, New Jersey) 

Sidney Aronson - 35 

*Muskie Sen. Maine Win 
lW 

Hal Pulchin Productions 
(New York, New York) 

Tony Schwartz 

*Mandel Gov•. Md. Wfn 
lW 



Consultant - age 

Guggenheim Productions, 
(Washington, D. C. ) 

Charles Guggenheim 

Campaigns 

Inc. Hart 
Moss 

*Gilligian 
Kennedy 
Metzenbaum 
Gore 

JoseEh NaEolitan Associates, Inc.*Mande1 
(Washington, D. C. ) 

Joseph Mapolitan - 41 
Michael Rowan - 28 

*Carr 
*Burns 

Rives-Dykes Agency 
(Houston, Texas) 

Bentsen 

Inc 
(Miami, Florida) 

Chiles 

Shelby Storch & Co., 
(St. Louis, Missouri) 

Inc. Symington 

Sen. 

Sen. 

Gov. 

Sen. 

Sen. 

Sen. 


Gov. 
Gov. 
Gov. 

Sen. 

Sen. 

Sen. 

Result 

Mich. 
Utah 
Ohio 
Mass. 
Ohio 
Tenn. 

Win 
Win 
Win 
Wip 
Loss 
Loss 
4W 2L 

Md. 
Alaska 
Hawaii 

Win 
Win 

3W 

Texas Win--------------- ­
IW 

Florida Win 
~--------------
1W 

Missouri 
1W 


* More than one firm is listed as being responsible for media work 
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