
Richard Nixon Presidential Library

Contested Materials Collection

Folder List

Box Number Folder Number Document Date Document Type Document DescriptionNo Date Subject

14 14 8/15/1972 Memo From: Gordon Strachan To: H.R. Haldeman 

RE: Peter Dailey's Campaign Advertising 

Presentation. 8 pgs.

Campaign

14 14 8/15/1972 Memo From: Ray Price To: Bob Haldeman RE: 

Notes on Ad Presentation. 2 pgs.

Campaign

14 14 Other Document Comments on Ad Presentation by November 

Group. 6 pgs.

Campaign

14 14 8/15/1972 Memo From: Ron Ziegler To: Gordon Strachan RE: 

Random thoughts on advertising presentation 

last night. 4 pgs.

Campaign

Wednesday, January 05, 2011 Page 1 of 2



Box Number Folder Number Document Date Document Type Document DescriptionNo Date Subject

14 14 8/15/1972 Memo From: Frank Shakespeare To: H.R. 

Haldeman RE: Comments on Campaign 

Film. 2 pgs.

Campaign

14 14 8/11/1972 Memo From: Gordon Strachan To: H.R. Haldeman 

RE: Campaign Polls - Wave II Briefings. 

One page of handwritten notes attached. 3 

pgs.

Campaign

14 14 8/1/1972 Memo From: Jeb S. Magruder To: Clark 

MacGregor RE: Liason with the RNC. One 

page of hadwritten notes attached. 3 pgs.

Campaign

Wednesday, January 05, 2011 Page 2 of 2



Aupa't 11, 1"2 

B........... 


1) -'ria. ~- - 5.....tAut.e W spot 

Chapin - .,.........., i. DOt. .....1.... 


- ..... poor, qu.tt.e ___able, 
- Demit. __ ..._.lclat. in .., way b_ .. 

•~ poiata, _ a_a ...... hill 
fWIItlJ.ag ... :la -.-hl ..._au, 

.. 	 .,... ....14_t 119hta up 4_la9 bi. a....., 
b......' ..'I. we ... td&e .....Uk. "'til 
Cboa 1a Chu., - tilat'. tlut hifb11.... of 
the whole b'1p, 

.... ..at ..... the •• 01 an1............ , 
_ .... 1., ... ...,. head1.....' 

1IhaJta...... .... 	 ___le,CoIIp1eu1,. • 
.. Coaoapt 1. __11_' b\tt. the eucnstJOIl 
la~1•• 

http:fWIItlJ.ag


" I 

! 

1) .,... 1leaox'4. (___., 

c;e iP ,,*ifif1Qi$ii4 '" 4 . ...... 

&l4IfJle.. .. 'by'" 9H ..tttu footq. of the P...l"D~· • ....--... .... _, be bllttu' Ieo...- of the h'_lHft~ 
.J.p!aw tiM BALI' ........t. - ............... 


- ebaa,.aUODgeI',... "..,oe _ lAf. 1n W ., ·wlidl 
__at of ........ _ ia • ye...• ... * • 

... __at. ..... tnope*, 

.. .... Nt... Chtaa ' ......... wh.re 1. the 
la_tall••' 

.. -7 aot ftniab w.... ~.......1c1ea"·......., 


2' 4 ,., 1IPOt.-,.,'.,II1II-"" __ 
ChapA- .. ~ ata,ey. 

HoC~ .. App••, ...f tU tone 0' ........,.t. ...... 

11&'....11....' ...u haw ._ of t:btt 
....1.... ..sd.n. with hl. at.af•• 

••1_ .. "'~11111'" .._at. 1tt but. itb._'. _i.a-ho_ 
...11ft.,... I"·... effe4ft1_ topic b.t. be doefI.·.. tn." 
pelt. naotJ.oa to 1t. - ..u be ....U .... 

........... - 0pJJ0." tie 
._...... tiNt heal...., 
.. __ C.,.... , ....... of the ~1._t. 

OCNld be ...-.atJ.... with tme ,,11e. 

11AHJle. .. ~ldeD" appean _ 1M -__ta. _, N.. &1'11__• 
.. Di4 aot. f1D4 ,••'''.Ye 

.. Liked ... p1_ ....' 

.. ao.l4 __ .... Mob ..1'" Mao, 

.. 'JOe qU.ek ...lth......... ,ana, 

- Old. the p1ot.... o. lin. 1Ii_ ill ,. ...., 
... ........11' ..... piott... ,.. tbe ..........
......, 
.. A44 ........t ...,,·........, 

.. Dc••i ..1ft...............t1o_ ~111t.y. 


http:naotJ.oa


w -
~ 

It 
::

! 
" 

... 
~ 

Q
 

j
i 

I 
If

 
.
.

i 
r 

f . 
s 

=
 

.. 
..

· · 
..... 

I
· ,

 · 
I.

 
1. 1

8
" 

.:
' 

•
•
 

.
t
.
:



I~
'!
 1

il
",

·l
l:

rf
f 

'..
1 
I
t
 

. 

ul
f[A

s.·
 

·fu
·r=

al
fll

!ll
f-

= 
)o

f
i.

 
~~

.. I
 

.1
...

.. 
ll"

f'l
! 

f1
13

'11
1 

I 
i 

II
 

~.
 

_
..

.,
}i
UI
~r
i 

oif
~! 

:i
fl

!"
.. 
ll:

: I
"l
:~
f 

I 
. 

=r
c 

r 
f 

If 
1'

.. 
1 

....
...

9 
"'

:.
. 

f·
 f

 ..
. (

1
:1

"

.-

i 
f•.

~t
.l
 J

f 
B

iO
i!.

 
ii

l~
.f

i~
 I

,;
 

Il
~I

.~
:~

r 
7 

~

'[1 

i~
r~
C~
 

AI
J~
 
I·

 
••

,.
. 

G
 

I 
~ 

~
-

II 
.i

,~
:~

f 
i!

 ·
 I

t 
-

f~
li
~~
 ;

li
l 

! 
:J

tl
 !
~r

 
J~~

 !
.il,

I.. !f
t I

I 
It:

 
Il"

.(~
! :

~i:'
: 1=

 ~I
[: 

II~i
••

 
-f

 -
tl

r 
I"

 
f 

tf
=

:g
; 

,., 
·r

f~
 

8
• 
~ 

.s
..

. 
f 

I~
=_

I"
"~

. 
r 

.. 
I .•

 ·~
 ~

~-
l't

'i

.. 
-Q

t.. 
I 

Ii·.
....

....
 lit 

I

0

. 

·1 
I ~

 f
.
 
'~

·I
 

,'
ii

 
i 

I f
· 

li
 

i 
i 

~ 
SI 

~ 
.. 

~
-

• 



- ..... 


') 

D20P tbe ~... allot quo••, 
• 	 Wet.. 4ou. the ad 'N til. yoQD9 yet. •• 

tIofttt. .- t\O ... p....,UIl9 tIl_ (tha yo1lft9) 
1ft 1t.. 

If.ae&'uy 	 ... Uk.. 1t., 
.. 8I\ciIIIf -I't .af'ia - LoD9 1.1and JbcpZ'......y 

........."ptftfU., 
.. aeal.1J' .....1_ tile ..,.,. an4 *~'_t. Nlson*, 
-	 8..._ -u.. ...la, 
- u........1-.1 ca.opaphlo-t.,.,. ab.oU .t. 8114, 
- 'lilt. 1. • bt, f01Itdt topic - why DOt. ...IfU.l.·, ...1...,

••1_ .. 8boo ....,.1..........t., 
- c.a tat. ............. of ~1Ga......ty fl'OlB 
~t. of xae.ioa'. 

a ....... - LUIed It. INfIItl be_... at tile ... Chaa 
at. ...........ift9J 

... 1'be """ia9 I. bel••, .. wl11 not. hold 
_ awJ.Iea.M, the ..... an ...,. ,..••klan' 
actt. aa-_u." 

.......1.... IUuI .. exUaoHilluy 'fIUt.., it. 

1IIMMd.. be ....... ¥Dl••OftI', _ le•• 

ebot. of .. .........., 9lYiat the ...a. 
•• Ill. _loa .. baak.__A. ' 

11evl.. .. 	 Doee Dot lik. tbe ...... of tbe ....1deRt. 
fiDl.bia9 ~ .1ta1Dt of • bill .l~ a ....t. 
flouriah of Ill. IYa4 .. tofte lt. ..., 

-	 Copy t. -I:)' ...., 
.. 9Ity too 98" be,.... '_bp of the .....148ftt. 

1a tha eni...."bl __..n, ..,... CblGa90I_to LU.ea t.rip. 

I ........... ape.. 


.. 81thl, _t.i_al ••,"" _1_ GHl4 _an.. 
., day .. *ltdI .... tIP .........1ee¥e* f 

- IOWII ....... __ too Jaeal.m,. 1a opea1a9 ._. 
.~ 100Jl l1Jte eaap ....J.ox>.- .. looke .. 
"'-ttl a..., t. t....tJa, tbaa well, 



- 5 
.., 

/ 
5) 	...... (~.) 

MeCn&'f .... Ittt..... r.nab 1....... hi. Ulepllblle 
... or doa tt •• 1tl, 

.. ftay' 1_ OR tbl. cae .. holel it open 
wait ."11 1.ur In the OUIpaip .. you 
_,.._ h... to •• itt. 

Pd.. .... ..try ....U ..., .. S.,.. 0CMa1. won api.ut. Y01l, 
.... .. _ ••__• ~ tif'___ b Ute ....1dentf s 

polley of ..u., t..... aa4 .."tat the ... 
bMII .................t.Ua9 out ..a ....ot.i1\9 
tile POIre nt...... 

," 
7-' . >t 

jl ........... - Ao814 1t. be nn at all' 
.. If yea .. 1t., vatt. _tt11 1.... illto the 

••,.aip, 
- 8hoU of .... a_ the H9i1mht.9 ·1Illow thea __ tsoo .,.11 _____ of. It )'<MItn 

1OiA9 to ... all8h _ eaoUoaal ,de., to 
all ..e tNIJ'J 

.. ....1ltly h... alt.ena~ ........l._au
pnpan4 	_ • .". .it.uU____ eban.. 1 • 
• lotti.. days o. o.-paita, 

.. 	 CIA b.. Yel? ~ ahot.e .f POWa bu .mer 
...-14 b... to ....eel ,wllo1oualy• .) -,.,.. 	...... .... .0 .....ct 'IV spot.

I jU lit 4 d I) < I 

Cbapia - -7 DOt ....... 
act _tae, 
.... ..... 1lOt. lilte kaft. abot.. 

!laC.." 	 .. 'feIIpo of ..lee _t be fu"er, 
- ..., IIbon ..n Ma41iae• ., 
- .....tU18, 
- 'Illy ae• .t.nolu&1 dnp ad _be aa4 .at. 

........., ..." hM a'*l..... 1D tile.. an.' 

- Lan. .'111 of ..........._ ....,. weak, 

..........aU.. _n "'til til_ ...f the .....ideDC·. 


wi. ia back~,.... 	 -I" DOt .. the pmt. .....1,7 
- __ 81.,.,.. ... "'81«en 100It like • loael:" 

.._ ...... of hlll ... _. l ....r with aUf', 

......11' _, ' ....4' 



.... .
., -... _ret- (ClOD".' 

lIoC&'uy .. 	 ..,. ~ ...... of the h ••1de1ltt at CaIp 
OW14 .... 1 .......' .. Ihov.. .....1...t. .. • foneful Ie... 1a 
......1•• to ~t. 41aoqe.a1........4, 

.. ..... ......all"y of the ...., ...1t. 

.. .... .. tiff__t. .....1... -lnt' tile 
"''''''''. _y aab14W.Ilbtat.a, 

.. _ .... 1a tbe fan ..... the... - • 
..... tJ:oopa 1n Vie....-, 

...,. not. ..... Pint .....1y &hot. - .. 
• ~1auy ' ....1.,'

,1t 	 .....11aa the .1:a11ty of the Htxoa 
IfIII*'O&Oh to 11'., 

.. 	 ....... aottltll9 vaIIl9 wlUa Mia, aqaaJ:e. 

li.p... .. .... poa, 
.. 	 .... looM OIl war fl...... 

Dalley .. .."..... __ i ••• to ....." 
.. 	 ... .....la., a1~_ will.. _t ... iae1acJe4 

U tIMt P...l4eat.·....... ....-a1 ....... .. 
bie .......1_ of .a-..lea'. ,.t.... 


7' -••·"'0 ...... .,. .pMCIa.. .. .... _1, .... with bl... 'e ___iDt 
...., ...1. _t he ...... 

twloa 	 .. ..., fOOd, 
.. at .... M9'-ia9 aU the J'O'Ift9 look .,...aItb7 • 

.laol... ___ DOnal look.... ,..9 peopl...._;l·.....ua...... 

.) 

http:41aoqe.a1


__ 

- 7 

I) ·01..1' ABerie..s- (GORe.' 
KoCZ'a.y .. '1'be ••,..•• wb..... the .... 4f.aaue_ the 

..fAa 1a •• GOat: of onloaa will to ,nat 
La .. YoI''' - th. Jewish YOU. 

- Shotal4 JOu ..sibly b.... dial.... ..,be be...... _ ..... ~ .. __Iauton, 
.. you·... DCK ...aobiaeJ the '..al. 'IOte, 
- .... folt ooav.t.. 

Prloe -	 l'tnaa t:h. •...ItIl-••• th_. 
t) 	 -aAeI _!I&a- .. " MCIDft4 PI spot 


Chapin ..........:., ....._ wit:b Mao. 


1t) -.B,_ lEY- .. l....tn... W .po~ 

Chapia ... Plq tip ......, at: baet K1..1.,._ 

....&yOIM ... ft&y _tIIl_luUa about 1t. 

11) __"II! ~ SlUSI.W!Ii!I _- ... '0 second .,. a.._ 

Ch.ph... 	 Show ~ ........1. _ the.~...u to .....1.. 
the a\UlllMtra. 

12) 

McJCJtaJ:y .,. Itt_.li a4 ., It.allci•• ....,...... - 9t- 1t _at 
• Did __ like tM "'8M «Nt .. vlt.ll oud..r 

4l.........iD9 ill_ tile _....,
- V..,. .nIl_iuUe eDeN. the -"'_.1' MoGoYem_.tcw IlaCIow;aa· ad. 

P..1.. - UlaGOJlfortabl. w1til tNt SllP~ Cout. ad - 
.._Dye the we.- - ~. 1. *1.11 ....i.o.....pect.- .. 

13) -r.III2!E!· - C. aeooa4 TV apot.Sllak....... .. On_a 




_.xu.: 
-... 


MeCruy ... -Y' ia tile P••l.daat always s_ .~ • 
'/4 aIle 1ft hi. ....ai.. pict,,_.., Why 
oalJ' pnOIA ahot., No aye ~.ct" Doe. 
__ ......r ........ _189 a caa41dau 
onp1eUl,. •• ..,1.., 

.. lIItIre _t. lie ... eIII(Ill...t.. OB the .... 
-...,. aDd • ....1.... lIl...·, 

- _.,. poD&' uaowaeal', 
-Ie .........., 

....... Apew ........_ ..... fer. 1ft .... 

....d.ID. th..' •• ..., ,.itl" f ..11.., 

.... td.. C. vell ......., ....~1..) ... 

.....1&11r ..... tdIe _I.e.. .t••• __ew 

...... '.UoftPl", bela • tit. pl_ - iH1...,.. 
aat......... c....allr 11k..........&1.. 801\98, 

hie oaly ...u. ... .,,'" ~ al_1,-1' 
.f ....... ~ ......r ............ 
hi. Viet __ M ... a..... WM _11' • vial 
.... _4 tha. it. WNl4 IHt ... ~ 111 
t;M t.t.aa1 .,...1oa. 

Dail." - e......p _ ... '·AftaI: ttwae taro, ....~. 
81•• pal.-), 

- ......... CMlUl4e ........at ........-peat..ew the ....1...' ... U. Office of ttae 
....,...., eo tILl. ,. tile way we w_t. to 
.-_ b1. - .... ' ......, .. an at. wock.·.. Ca._.. _AfJaeW (-.... 1. eltbe.. ,..,el.. 
... ...."..,. .....,_ .. bJ.... aa4 wetn after 
.......laal ._•••) 

Dailey &1.. h•• we feGwI POllP ........ v1t.h 11 panted.pan. 
ea. ~... t:o .._ • .....-1_ to alJt _w.l'ota1a. 'fbe 
C4Mulu. W'll.I.CIIl Dalley -.h..t ... ia no. -_._.- f i., 
....... •• ~_ a. 


GS/jb 



August 15, 1972 

MEMORANDUM FOR: BOB HALDEMAN 

FROM: RAY PRICE 
17<17i" ~ cSJ 

SUBJECT: Notes on Ad Presentation 

Most of my reactions were to individual pieces, rather than 
overall -- and these would presumably be reflected in the notes 
that were taken. 

A few general thoughts: 

Overall, I liked it. There were some of the commercials that 
all of us had problems with, but for the most part these seemed 
fixable things. 

The ··President Nixon -- Now More Than Everll~theme, which 
I was cool to earlier, seems a lot better to me now, particularly in 
the wake of the McGovern nomination and the chaos on the other 
side -- and their explanation of the rationale behind it seemed to make 
sense. 

One thing I think needed fixing in some of them was to sharpen 
up the notion of being at mid-point -- with great things begun, which 
have yet to be completed. This has got to be one of our principal 
selling points -- as I gather they recognize, and are trying to do. 

The ad people seemed generally unenthusiastic about the 
5 -minute format, and I gather one of the key decisions to be made 
later on will be whether we use all our availabilities on these and, 
if not, how far we cut back. I like the 5-minute format, particularly 
when itl s done with a IIdocumentary ll feel, such as thos e on the China 
and Rus sia trips. Granted there will be a lot of people turning to 
another channel when they find themselves facing a campaign film -

.. 
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but those who don't switch channels will, by definition, be people 
who are interested. People who1ll watch a 5 -m.inute film. are m.ore 
likely, perhaps, to be those who are still trying to m.ake up their 
m.inds. And this is an exceptionally good opportunity to capitalize 
on som.e of our exceptional strengths: showing the President m.oving 
the world, and showing him. in situations that people rem.em.ber as 
ones that m.ade them. proud of their President -- which is som.ething 
the opposition sim.ply can1t do. 

# # # # # 
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TO: -B WKHI'£ 6IIAPfN- 1-1 
FROM: TEX MCCRARY 
SUBJECT: COMMENTS ON PRESENTATION BY NOVEMBER GROUP 
(AS REQUESTED BY THE TALL GUY IN THE GREY SUIT, PRONTO) 

"t. At the outset, let me thank you for inviting me to sit in on the showing. 
Not only for what I.sawfrom the November G:rxnqp, but more important,. 
for what I heard from the President's own team: 

(1) 	There was clea'rly a healthy irreverence among ~u, no 
disrespect -- but neither was there any spastic awtamong you.) 
for either the "'-an or the~ffice of President. 

(2) 	Equally evident, however, was the weary acceptance, born of 
long and constant association, which triggers the recur rent respons 
to some of my suggestions -- I'the President just won't do that••• " 
But I never knew a man more skillfugl at reversing the field. 

(3) 	The interplay among you -- Shakespeare, Ziegler, Price, you -
was the most reassuring thing to me. Someday, I would like 
to watch a session with Haldeman in the group. 

(4) 	However, I am still looking for the one guy I would call 
'1Editor-in-Chief". 	Maybe that guy is the President. Okay, 
then Pmlooking for the Executive, Editor. Maybe that is 
Haldeman. Okay, so then Pm looking for the Managing Editor. 
Is that ~ Chapin? Then somewhere,·the chain of ·communicatior. 
has snapped. 

Out of the thousands of He adlines and ~ctures, the ~a.£7ioln 
under the Portrait of the President has not been phrased and 
sharpened and passed down to the November Group, or the voters. 

2. I don't have the answer. But for the first time last night, I saw the 
question. After watching the best efforts of those skilled professionals to 
capture the whole sequence of Headline-Picture-Caption on still and cine 
film -- in music, on TV, and in print -- in phrase and word and even 
punctuation -- for the first time I realized fully how hard it is to capture 
the essence of the most complicated President since Lincoln... who grew 
a beard to change b$A the image of "my poor, lean face, from which nobody 
has ever seen any 'la"t cabbages sprouting•••• " 

For the first time, I understand why, after a lifetime 4 writing and 
speaking in the it political arena, Richard Nixon has yet to make 
Bartlett ' s Familiar Quotations, and rarely coins a .quote for a headline. 

But Qe"c nowhere did the November Group, in 60 seconds or 300, in 
slogan or full page ad, nowhere did they match the precise line you 
dug up -- "I nerver/pl "I never shoot blanks". POW.!!! I 

3. 	And out of all that groping, much of it very good, searching for 
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the meani.ng of the Man who will not finally emerge until after November 7 
unless, of course, his margin shrinks to the razor's edge of the last 
week of '68 -- I can now understand why you finally settled for that 

Go1dw<:-ter "" slogan: 
. President Nixon. Now More Than Ever. 

In Your Heart, You Know He's Right. 
5. But having voiced my misgivings about the campaign's battle cry , 

let me quickly say that I believe the November Group has accomplished 

or proved to me they ~ accomElish ~n_t!m; -- their "Mis sion Impossible". 

Better perhaps in the newspaper ads than on TV -- but then as you know, 

I am partial to Print. 


tt ,. 

And because I believe this will be a tight and slugging campaign at the 
end, they have demonstrated sheer brilliance in their attack stuff .. 
left jab, left hook, right cros s, J:!QX[J 
6. They have avoided the slick "packaged" look and sound that would 
quickly or fi.nally rankle millions of people who have begun to suspect 
every hard sell they see on TV~ except A1ka Seltzer. 
7. There is an easy, Polaroid, picture album quality that'" avoids 
the Coronation tone, the lecture, the hard sell, and instead, appeals and 
persuades. 

However, I think a damn good news film editor .. - a guy who 
has never seen the bundle before, shrulli see it as I saw it -
that guy's eye would catch and zip closed the"" open flies 
like the President's limp wrist feeding of the fish••• the price 
of onions •••• and too much of Mrs. Nixon's blonde fur coat••. 
and he would know how to ~ht~n ;h~_s:;~?9I11e, because he 
has to fit headline film clips into newscasts day after day. 
That whole problem of handling the five minute spots reminds me 
sharply that Lincoln's Gettysburg Address took only 3 minutes 
and 10 seconds and he was a slow talker. 

8. What ~ follows is random notes, already given during the critique 
last night. reprised here for reminder: 

1$[ "n 
USE OF STILLS 

The spots that wound up with pun<$ines over stills were great. The one with 
only stills equally effective. 

Stills make great visual for sound of Nixon voice -- his vdlce does have 
macho••• command••• voice of command•••. better when not tied to 
footage of him speaking the lines you hear. 

Suggest more use of dramatic stills to show ~iimUy -- his own and ~a 


Official. .. contrast to McGovern's total disarray. 

• 
A great bumper sticker for McGovern would be: 

http:meani.ng
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! LEAP BE-;~~" ;;;;;-LOOK~~<"w"" ~ 

WITH MCGOVERN l 
---~~ f 

~.~ 
Match that universal feeling about McGovern ~ the recognized fact 
that Nixon, the President, is surrounded by a team •.•. he has not 
suffered any Vietnam or Bay of Pigs •••. he mined Haiphong and did not 
scuttle Moscow•• • heoM.. a.,mt knows what he is doing•••.• ...... ... --- ....... 

< 


-Ki••il'~ Kissinger is far better locked into a still with the President than 
in action•.. certainly better silent than in sound. 

USE OF HEADLINES AND GRAPHICS 

Recognizing my partiality to print, still, I submit that TV sells 
newspapers ••• people hear it and Msee it on TVJthen read the papers 
for confimration and clarification. 

As accent, punctuation, and pace in the TV 'f!l~eM=; " spots, suggest 
injecting h@adJilJ.&s ••• even covers of Time and ~~ek of 

_'~;;'I". ~ ~ If 

President and Pat in Peking and Moscow almost better than any 
cine footage ••• 

Bottom line on Peking trip might be 'i1;J?Pa.~PJ1I $1 ilt a.lh clipping 

of that headline on Reston column in Times and Wash Post: 


. NIXON"S . ", 

FINEST HOUR t 
_ By Reston MhWW-

Ron Ziegler once ~ used chart to show withdrawal of troops from 

Moscow•.. how about simple~animation insert•.• 


Red 1 ine r~l~,.g against years of Democrats .•• black line falling 

':'g:inst Nixon years ..• visibility is _'''~redibil~ - -

TYPOGRAPHY 

Suggest simply underscoring of one word in the campaign~battlecry•.. 
because even people who are not immigrants do still move their 
lips when they read ..• that's why you always print what the punch 

•• U~ line voice in a commercial reads ••.. hence: .. 

.....--~""""".."--:'<Hl·'<"'~-"·.\'Cl_·~"""'l-
' PRESIDENT NIXON. 

\ 
tiSn¥, MORE THAN EVER~ 

"" .~ _ ..•..>o.<.,~;_If.~","l.ft,~ ...,ri;~,..~"II•.:uy<..~,J,t.,:)~\i.,~ ...... ~~~~~.tVt:.,,"4~.~. 

mailto:h@adJilJ.&s
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THE "VOICE" 

Everybody ~ agreed that.... the voice of the spots was wrong -- more 
like Henry"'Fonda than Clark Gable. 

l' suggested consideration of a very t:;'lacho voice, like ~ Charles 
Bronson.•• in sharp contrast to McGovern sounding like Liberace. 

",1111111l1li... 

Suggested also that you might use liel::;,Q-,!JiiCs, whose voice on 
the p&o comm.ercials for the Ageing is great•.• 

1\ 

Ci;&acrnH e T , U tJa'ilimr.Generally, throughout, there seemed 
to be a failure to reach women in the spots •.•• and my understanding 
is thatJ,jJ f~r·~o·r":r~~~~kh,..tVth~men•••• 

Very little appeal to# women in content, phrasing, or voice. 

How Ir1I expensive would it be to cI;f-n,pe vo~ce.f ~ re,&J?.!!-s -
Johnny Cash down South.•• WJohn Connally down south and elsewhere•.. 
Scandanavian voice to catch the ear of Heritage Groups in urban areas ••• 

POSTSCRIPT 

I feel strongly that the ""'P~{~!'t1i "Petition of Gratitude" idea which 
Bill Casey talked to Bob and MacGregor about, and we pitched to 
Gerry Jones this morning -- and struck out -- could be a solid 
spot and an instrument for the whole campaign.•. to move the 
Undecided and even the Decided who came .,,,,,,,,our way because 
they~ don't like I or fear McGovern, to convert them to a 
~_p?,;,•••e positive attitude and posture and action. 

I would like"~:'arance to the November j Group t~ce that 
brochure for the threshold on The Record, to be given the Undecided ••• 
in the form of a Petition which would say simply; on a postcard: 

Thannks, Mr. President: 

" 

1. Because................. . 


2. ~lI_ff Be caus e •••••••••.•. 

\ 3. And leave one blank for signer. . •. • 

Signature _______________________________ 
.. 

side •. addres sed to: The Prkarident President 
The White House, Washington, D. C. 

Wi th an Eisenhower ~ Stamp 
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POSTSCRIPT: 2 
CAMPArG SONG 

."",.-~-. 

I realize that it is hard to make a hit, for a show or a commercial 
or a campaign. A 

Generally, the Democrats have \:CIIIil- used old songs ••.• "Hello, ~ Dolly" 
and !!Ev~hing' s Coming Up Roses" and ''Tiia:''ppy Days Are Here Again".,.. 

, Jill {l 1/
Ii fg'liIf't.e And the W RepubU cans have used Battle Hymn of the Republic. 
Irving Berlin" s "I Like Ike!! was a hit long before Ike decided to run. 

Your recording of the old songs with nm lyrics wasn't quite fii .7 fair, 
but again it is a bit too late to start grlo.ing out a hit in time for the 
Convention or the Campaign. " 

But may I suggest ItIfItI1 consideration of a song that was written by 
a couple of guys who had only,f done TV commercials before ••• and 
it became a long running hit..• and I believe ASCAP will confirm that 
it has now become, more than the National Anthem, the theme song 
of every Hl,·gh School Graduating ~ Class across America: _-- _If ... 

That song says and sings and sounds like everything Richard Nixon stands 
for ••• it is the lllift of the driving dream': that is deep inside ~ him.. 

~~ r:;w..i- 'M~~~ 
It will not move anybody fr;;';; ,if don't like Nixon" to "I Like T Dick" •••• 

A 
But it will help everybody to identify with this loner••• to feel the tingle. 
of r,espect for the Office first 

, 

,and then the Man... and then perhaps. ------.. ~ 

to move from respect for the Office and the Man to gratitude .... to say: 
m'" 

"Thanks, Mr. President•..•• " 
t.7 r 

Try I it at the Convention•.. plant it on tape with orchestra and choir 
fo~ every Rally across the country... , supply some special lyrics for 
a second verse ••• and print it up on song sheets that carry the 
liMe.MaE' • b President's Portrait.•. 

And ~incidentally, ,. when you add music to the TV sp<!.ts, you. should 
always wind up with that "paid political announcement" ...... .4-followE;,d 

by the Campaign ~ Portrait .. slow zoom to ECU on the eyes. 
..... .. '... --

President... Commander in Elhie£. •. POw..! .......
-



THE WHITE HOUSE 

WASHINGTON 

August 15, 1972 

MEMORANDUM FOR: Eleft~el!"'l\~ 1-1 
FROM: RON ZIEGLER~ 

SUBJECT: Random thoughts on advertising presentation 
last night 

First a comment on the music. 

I think both the lyrics and the music of the first track, "Nixon NOW II and 
the second track, IIReaching oue l are excellent. flReaching oue l, as a 
matter of fact, is fantastic. 

This ob servation: I like the feel and the pace of the demonstration tape 
on IIR eaching oue l that you played for me several weeks ago better than 
I like the Mike Curb version of last night. Specifically the solo effect as 
presented on the demonstration tape I thought was very effective and did 
not demonstrate itself as effectively in the Mike Curb version. 

The demonstration tape was a more up-beat, swinging type of sound, 
whereas I felt the Mike Curb version played last night had too much heavy 
country mus ic feel to it, even though it was not a country-western arrange
ment as such. I hold this opinion even though the opening guitar segment 
will be eliminated. 

The thought occurs to me that the lyrics and feel of IIReaching Outll are so 
superb that perhaps consideration should be given to doing several versions; 
the Mike Curb vers ion which is excellent, but also another version more 
similar in feel to the demonstration tape, i. e. with the solo lyric bridges 
and perhaps another rendition that the creative types may deem appropriate. 

lFinal point: I simply feel that there is more to get out of IIReaching oue
than I heard in the Mike Curb version played last night, as excellent as 
the Mike Curb singers are. 

.. 
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Random thoughts regarding the teLevision commercials that were shown: 

Generally I would say the product which was shown last night was very 
good - - particularly effective were the three McGovern attack spots --
IITurn Around ll 

, IINational Defense Posture ll 
, and lIWelfare ll

• My only 
comment would be on the IIWelfare" commercial; and that is, in my judgment 
it is more effective to say that the McGovern welfare proposals would place 
80 million more people on the welfare rolls than it is to say the weLfare rolls 
will increase by 47%, as the current copy states. 

As I said above, the product over-all was good, but it is my understanding 
that you do not want to hear so much what I like about the commercials, but 
rather what my less-than-positive impressions are. 

As I told you on the phone, I have little to add to my comments made last 
night, but here goes: 

Generally, I would say - - and this applies to all of the spots except for the 
attack spots -- we have not always selected the best film that is available of 
the President or of a given situation to most effectively and dramatically 
make the points we want to make. The film is generally good. But I sensed 
a lacking of mood, and at times appropriate tone. 

For example - - the China spot. The President went to conduct serious nego
tiations, not to sight-see; and indeed the copy point, liThe hard business of 
diplomacy got underwayl' is made. But immediately following that copy 
statement there is extensive film of th.e President and Mrs. Nixon sight
seeing through China. In my view there should be 

more of the President in a meeting situation in the Great' 
Hall of the People 

use of the dramatic film available at the first-night banquet such 
as the toast and the playing of IIAmerica the Beautifulll 

footage of the President preparing and working in his room at 
the Gue st Hous e. 

I feel that more of this type of scene should be included in the China commercial. 

I also feel that the section of the China commercial showing Dr. Kissinger 
and referring to the Shanghai communique is irrelevant. Why not show the 
P resident? It's his communique. 

.. 
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Other observations: Also - - and this refers to the commercials generally -
I think there has been a tendency not to eliITlinate the sOITletiITle awkward gestures 
of the President. For exaITlple, there is one particularly jarring gesture of the 
P resident feeding the goldfish in China, where he gives a very awkward flip of 
the wrist as he feeds the fish. People ITlight not notice this, but why give theITl 
a chance? This is not reflective of the President's general gestures and 
movements. 

Also in several of the sections of filITl showing the President signing docuITlents, 
he gives an exaggerated gesture or flourish at the end of the signing. I know there 
are many filITl segITlents of the President signing a bill where this flourish does 
not exist. Why show it unles s you view it as a plus or a positive? I think it is not. 

This gets down, I know, to the extreITle of nit-picking, but this is what you asked 
for. In the signing cereITlony in Moscow, the filITl segITlent shows an aide helping 
the Pres ident to find the right page and the proper line on which he should sign; 
and then flashes to Brezhnev, who with great confidence and with no assistance 
is applying his signature. To ITle this is not a positive contrast. Why not show 
the President affixing his signature, and therefore always showing the President's 
strength and hiITl as a ITlan in control? 

The filITl used of the President's arrival in China I think is probably the worst 
arrival filITl that I have seen. Several of the cOITlITlercials do focus on the 
initial hand shake, but not to any extensive degree. And all cOITlITlercials have 
a scene of the President walking froITl the plane together with Chou En-lai toward 
the troops, which presents the President not in a stately way, but indeed in an 
awkward way. There is a back shot focu~ed for well over five seconds on what 
in this occasion was a generally awkward walk of the President, and distorts his 
true view. It seeITlS to ITle there ITlust be better filITl footage and better angles 
of the President's arrival in China and approach and review of the troops than 
is used in the cOITlITlercials and filITls I have seen upto this point. 

Other cOITlITlercials: 

COITlITlercial on the EnvironITlent: It's OK but drags. Here again the draITlatic 
filITl is ITlissing -- the filITl of the President walking in the Redwoods, good filITl 
of the President on a boat with the Grand Tetons in the setting behind. Instead 
of using that kind of filITl we show s iITlply the Pre sident talking to a crowd in the 
Grand Tetons. There is no filITl of the President visiting the sewage treatITlent 
plant. What I aITl saying is that I think people like SOITle ITlood shots and draITla, 
and I believe this catches the attention of people. This is ITlis sing in the environ-
ITlental cOITlITlercials in ITly view. .. 
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Elderly COITllnercial: Itls OK but I don't know how many senior citizens 
in the United States play pool or play cards. Now I am sure a vast majority 
of them do, but I am sure a high percentage do not, and perhaps a percentage 
who are offended by cards or by the scene of an elderly woman playing pool. 
Maybe it i.s no big problem, but why do we want to show this? We want to 
show old people in recreation, but there is croquet, checkers, chess, 
needlepoint, bowling. My point here simply is that the cards and the pool 
as minor an element as it is- - could offend, and their inclusion adds nothing 
to this commercial. What we simply want to show is recreation. 

There is one comrnercial -- not the China commercial, and I cannot recall 
specifically which one it is, that has a closing shot of the President addressing 
Congress. Seen only at a glance and only one time, my impression was 
that this was a dated film of the President before Congress -- perhaps going 
back to 1970. It could have been distorted because we were looking at work 
prints, but I think we should take a look at this and any time we are showing 
the President before Congress show current footage. He has a different look 
today than he did in 1969 and 1970 in terms of hair style and dress. 

SST Commercial: Not a bad commercial, but I see no reason to raise the 
SST issue during this campaign. The point has been made. Everyone knows 
the President is for U. S. strength and leadership. It seems it is not a 
particularly strong selling point. 

Commercials on the record: They are good -- particularly the still photo effect. 

POW Commercial: We must be very cautious with this commercial. I still 
question how effective the copy line is that compares today the U. S. Prisoner 
of War plight with the French situation in 1954. It seems to be stretching a 
point in the commercial that the North Vietnamese did not account for 15,000 
French POWs when the U.S. has some 450 POWs, and we are showing film 
of some of them in the commercial. In my view this just does not tie together 
in the commercial. 

These are some of the general comments I have regarding the commercials. 

Documentaries: 

Finally, and I can't resist this point, which relates to the documentaries that 
will be shown at the convention. I think "The Nixon Record" and flNixon: 
Portrait of the Manll documentaries are fairly good. But I think we do an 
injustice to Mrs. Nixon by only showing her smiling and shaking hands. It 
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seems to me this is the only impres sion of Mrs. Nixon that comes through. 

There are not enough excerpts of her speaking or 
reflecting (voice over), which she does very effectively 
and those would highlight her depth and involvement. 

There are no mood shots of Mrs. Nixon around the White 
House, as First Lady of the Land. 

There is no film of her in intimate moments with the girls, 
and her· role as the mother of such fine gir Is is an important 
identification for viewers, and adds another dimension. 

There is no film of Mrs. Nixon and the President walking in a 
White House setting or on the White House grounds. 

These types of scenes could be so positive and so realistic and so reflective 
of the First Lady and indeed of the President that I am disappointed they are 
lacking. 

I also would raise a few textual objections on the commentary used in both 
documentaries, but recognize they are unpolished vers ions. 

I could write an ~qually lengthy and rambling memo on the positive side of 
the commercials and the documentaries, because I do think they are good 
pieces of work. But this memo is aimed at what I consider to be the less 
positive effects. 

.. 




UNITED STATES INFORMATION AGENCY 


WASHINGTON 


DIRECTOR 

August 15, 1972 

MEMORANDUM FOR: The Honorable 
H. R. Haldeman 
The White House 

Comment on campaign films. 

1. Technique showing President at work, in his office, in charge, running 
the country (B USlliG commercial) is effective. Much better than direct 
presentc1.tion by President. He projects as tough and philosophically strong. 
Must be careful in using this approach to avoid events looking staged 
(PROPERTY TAXES commercial - - Ehrlichrnan walking into room as if on 
cue.) Try more of these. 

2. Messages have little or no women's appeal. Women will be a major 
McGovern target. 

3. McGovern swing-picture film is good. 

4. Footage and still-shot selection and editing need strengthening. Some 
footage is awkward (first section of Nixon feeding fish in China), much is 
routine and unimaginative. In still-shots, suggest more use of Ollie Atkins 
type warm, candid photos. 

5. Multiple still-shot technique good, in part since there is wealth of 

materi al. Try more of these (note Atkins reference above). 


6. Do not use prisoner of war film. Wait upon developments. Issue 
emotionally loaded and direction of impact uncertain. Prepare stand-by 
films showing stronger evidence of harsh prisoner life. But do not use now 
nor in future without careful review. 

7. Nixon voice is superb. Make more use of voice-over technique where 
actual speaking footage is less interesting than alternate visuals. 

8. Produce material making strong but indirect point of moral contrast 
between what Nixon and McGovern represent. Nixon ••• character, family, 
decency, hard work, faith, principle, loyalty. The McGovertt contrast is 
evident but should be unspoken. This should be a central campaign tone. 
One way to address it might be use of 'family footage and stills. A First Family 
to make you proud ••• and bespeaking a way of life. Julie is"a particularly 

effective personality. 
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9. What about the major Nixon effort on drug control. Also crime 
control. Aren't these gut issues, Nixon strong points and McGovern weak 
points. 

10. The Nixon foreign policy record is properly emphasized. We should 
keep at it. 

11. Kissinger probably not a "simpatico" figure, particularly outside 
big sophisticated cities. He does not photograph well. Include as necessary, 
but only as necessary. Keep emphasis on Nixon. 

12. Five-minute program slots are key exposure situations. At this 
point we have few good five-minute films. This should be the focus of 
creative effort now. 

13. Subject to minor obvious deletions, which were com.m.only:lagreed, 
I like the newspaper ads. 

14. Suggest keeping a tight rein on September spending in order to have 
significant optional funds legally available for the final campaign days even if 
we do not eventually need or use them. 

.. 
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Committee for the Re-election of the President 

MEMORANDUM 
August 1, 1972 

DETmMImID ro B'E Alf 
. ADMTNISTtM:TIVE M!\.FXfNiG .c.o.NFI'BEM'flirL 

E.O.120G5, Section 0-102 
By &laiu _NiAl..-q;S, Dat e I_I " - (fD • 

MEMORANDUM FOR: CLARK HAC GREGOR 

FROM: 	 JEB S. MAGRUDER 

SUBJECT: 	 Liaison '-lith the RNC 

This memorandum is in response to your question on the liaison 
betwee~ our Committee and The RNC. There is a high degree of 
coordination between the two organizations on a continuing 
basis. 

Listed below are the primary points of contact: 

RE-ELECTION COMMITTEE 	 RNC 

The Political Division 	 Ed De Bolt 

Bob Marik (Research & Planning) 	 Ed De Bolt 

Younger Voters 	 Young Republicans 
College Young Republicans 

Biba Wagner (Research) Research Staff: 
Ron Wiles 
Dennis Rhinow 
Pete Purves (Congressional 

Committee Statistics) 

Leslye Arsht (Issue Research) Information Retrieval: 
Bob Chase 
Mark Harroff 
Susan Edwards 
Carol Hoke 

Press 	 Clipping Bureau 

Dan Evans (Polling) Research Staff: 
Ron Wiles 
Pete Purves 



CQN1I"IDENTIAL . - 2 

RE-ELECTION COr~ITTEE RNC 

Older Americans Mr. Van Renssalaer 


Black Voters Ed Sexton 


Ethnic Voters Laszlo Pasztor 


Convention Jo Good (Delegate Coordi
nation) 

Frank Leonard Photo, Publications 

Tour Office Ernie Minor (Scheduling) 

Pat Hutar (Women, Volunteers) Ann Armstrong 

In addition, the top-level managers of the Re-election Committee 
are in frequent contact with Tom Evans and Ann Armstrong on 
general matters relating to the campaign. 

CONFI~.== 
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