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9 21 4/13/1972 Memo From  Higby to Ehrlichman, Price, Chapin, 
Moore, and Colson RE: Haldeman's request 
that they read an attached item. 1 pg.

White House Staff

9 21 4/12/1972 Memo From Robert M. Teeter to John Mitchell RE: 
Teeter's ideas for a campaign theme. 3 pgs.

Campaign

9 21 Memo From Haldeman to "L" requesting that copies 
of a memo be sent to various White House 
staffers. 1 pg.

White House Staff

9 21 4/12/1972 Memo From Robert M. Teeter to John Mitchell RE: 
Teeter's ideas for a campaign theme. 3 pgs.

Campaign

Friday, July 30, 2010 Page 1 of 7



Box Number Folder Number Document Date Document Type Document DescriptionNo Date Subject

9 21 4/28/1972 Memo From Higby to Colson RE: McGovern's 
views on Vietnam. 1 pg.

Campaign

9 21 4/24/1972 Memo From Higby to Colson RE: helping Bruce 
Herschenshon.  Handwritten notes added by 
unknown. 1 pg.

Domestic Policy

9 21 4/10/1972 Letter From Higby to Cassidy RE: Haldeman's 
thanks for being invited to a performance of 
"The Roar of the Greasepaint, the Smell of 
the Crowd." 1 pg.

Personal

9 21 4/6/1972 Memo From Higby to Colson RE: an attached 
memo from John Dean. 1 pg.

White House Staff

9 21 4/4/1972 Memo From Dean to Higby RE: contributions of 
ITT employees to Democratic candidates. 1 
pg.

Campaign
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9 21 4/5/1972 Memo From Higby to Haldeman RE: Winston 
Morrow. 1 pg.

White House Staff

9 21 4/3/1972 Memo From Higby to Dean RE: IT&T contributions 
to Democrats in 1968 and 1972. 1 pg.

Campaign

9 21 4/4/1972 Memo From Higby to Colson RE: Muskie's views 
on Vietnam. 1 pg.

Campaign

9 21 4/4/1972 Memo "Action Memorandum" from Haldeman 
detailing how to exploit Muskie's views on 
Vietnam. 1 pg.

Campaign

9 21 4/3/1972 Memo From Higby to Colson RE: strategies to use 
against the Democratic hopefuls for the 
presidential nomination. 1 pg.

Campaign
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9 21 4/12/1972 Memo From Higby to Dean requesting that the 
inquiry into the ITT contributions to 
Democratic candidates be sped up. 1 pg.

Campaign

9 21 4/3/1972 Memo From Higby to Dean ordering that an 
analysis of the contributions of ITT 
employees to Democratic candidates be 
completed immediately. 1 pg.

Campaign

9 21 4/26/1972 Letter From Higby to Michael C. Ferguson RE: 
thanks for Ferguson's help in changing 
Higby's name. 1 pg.

Personal

9 21 4/19/1972 Memo From Higby to "Follow-Up" RE: asking 
Haldeman for money for a dinner. 1 pg.

Personal

9 21 4/17/1972 Memo From Higby to "Follow-Up" RE: having 
Colson look into any connections between 
the Democrats and big business. 1 pg.

Campaign
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9 21 4/12/1972 Memo From Higby to "Follow-Up" RE: making 
sure that he and Dolores request California 
absentee ballots. 1 pg.

Personal

9 21 4/4/1972 Memo From Higby to "Follow-Up" RE: a dinner 
request by Maurice Stans for eight new 
people to meet with RN. 1 pg.

White House Staff

9 21 4/17/1972 Memo From Higby to Haldeman RE: Bob Ellsworth 
and William Routh. 1 pg.

White House Staff

9 21 4/12/1972 Memo From Higby to Haldeman RE: Bantam Book 
Publication's "The President's Trip to China." 
2 pgs.

White House Staff

9 21 4/13/1972 Memo From Higby to Haldeman RE: talking points 
to discuss with Ehrlichman. 1 pg.

White House Staff
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9 21 Other Document "Talking Paper" for John Ehrlichman. 1 pg.Domestic Policy

9 21 4/10/1972 Memo From Higby to Haldeman RE: reports on 
various projects and schedules during the 
campaign. 1 pg.

Campaign

9 21 4/5/1972 Memo From Higby to Haldeman RE: a television 
for Haldeman's bedroom. 1 pg.

Personal

9 21 4/4/1972 Memo From Higby to Haldeman RE: John 
McLaughlin's analysis of the Catholic vote. 1 
pg.

Campaign

9 21 4/4/1972 Letter From Higby to Roger H. Howard RE: 
Howard's association with a law firm. 1 pg.

Personal
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9 21 4/3/1972 Memo From Higby to Haldeman RE: 
recommendatiosn for various meetings. 4 pgs.

White House Staff

9 21 4/26/1972 Memo From Higby to Kehrli asking when the next  
Hunt race will take place. 1 pg.

White House Staff
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MEMORANDUM FOR: THE HONORABLE JOHN N. MITCHELL , ( I 
FROM: ROBERT M.. TEETER fl.. (i1 ;'{'.6+~ 
SUBJECT: Campaign Theme I 

As we begin to focus the campaign exclusively on the general elec
tion and as the President increases his travel schedule, I think 
it important that we develop a central theme or idea for the campaign. 
It is important that the President's campaign have one central idea - 

-a message that everyone knows by election day to which various state
ments and actions can be tied. It does not necessarily have to be a 
slogan, although one could emerge later. The main point is that the 
campaign have a central idea or message that the majority of voters 
find attractive and would support. 

Based 'on' my analysis of our first wave data and. the other research 
data I have looked at, I am concerned that the 'President is viewed 
as a tactician without an overall strategy or master plan for the 
'count~y. This causes voters to interpret many of his positions .and 
programs as things done for political expediency or to appease ~ 
specific special interest groups rather than as part of an overall 
pla~ to move this country toward a perceivable set of goals or 
objectives. A majority of voters do not apparently think the 
President has such a master plan. No one seems to know how~he 
President would like to leave the country after eight years "for his 
children and grandchildren." 

I think it is imperative for the President and for the campaign to 
articulate his master plan to the voters and to show how the President's 
positions and programs fit into the plan. This should become the cam
paign theme -- the idea that ties everything together. 

While thi~ is important for every campaign and every President, I 
think it is particularly important for this one. It is a relatively 
well-a~cepted fact that he does not have any great personal appeal' . 
and will not be re-elected on the basis of personality or personal 
appeal. Moreover, because of the current issue structure and the 
type of problems he has had to deal with, I·think we would have 
trouble trying to fight the campaign on a 'series of specific issues • 
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As an incumbent. the President is always open to the c~rge that 
he should have done more. More importantly, the general attitude 
in the country toward government, and politicans is very negative. 
If the voters know and understand what the President is trying to 
do for the country and how each of his programs are a part of that 
plan, it s~ould be easier to gain support for his programs.. 	 . 
Also, the fact that voters are concerned about more issues now than 
has been the case in previous campaigns and also'because the solu
tions to many of. these problems are complex, i~ will be difficult 
for the President to attract the ticket-splitter on the basis of 
specific issues. Rather, he is going to· have to appeal to'these 
swing voters on the basis of a set of well-articulated goals for 
the country and further showing that his programs are moving the 
country toward these goals, and that he is more capable of leading 
the country toward these goals 'than his opponent. 

The essential 	elements of this theme are what the President believes 
t 	 to be the destiny of the nation and the element of hope. The' 

President could do this well. It would be positively received in 
the press and it is the type of approach which the public apparently 
wants and would favorably receive. The President may find that a 
:'destiny speechll is the appropriate vehicle to deliver such a theme. 
It would allow him to stay on the high road and elevate the level 
of the campaign. It would be something he could develop and use 
now as President and yet carry into the campaign. It would give 
the campaign a common thread with which to' tie things together 
while giving many of his individual statements and positions a 
prospective which they currently lack, yet be general enough so 
that the President would not be trapped by events between now and 
the election. 

/ 
By giving the voters the idea that he has a master plan, the President 
would go a long way in solving the credibility problem. If the 
voters could see his various positions in the context of an overail 
strategy the President would be less suspect of being political. 
This approach gives the administration more breath and depth by tying 
things together such as China, Vietnam, welfa're reform, bussing, 
economic controls, revenue sharing etc. It would also emphasize 
the complexity of the job and give us the benefit of being evaluated 
on the record as a whole. 

While I recognize that the President should not get into a position 
of over promising, and also realizing that anything he says must be 
believable, I 	 think his basic theme must restore the element of hope. 
I believe our data clearly shows that the people have lost hope that 
things can and 	will get better. More recently, there are indications 
that the public is looking for someone to restore this feeling of 
hope 'and optimism wbich has characteristically been the American 
attitude. 

« -	 • 
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·1 have the· feeli.ng that the. President has been very close to this 
idea several times when he has talked ahout the loss of the American 
spirit and desire to be number one, but his choice of words has left 
him just off the mark. Possibly a slight change of words or emphasis 
could make this basic idea catch hold. Also, I have the feeling 
that the President has used this approach to defend unpopular posi
tions in the past, such as the SST. He has left the impression that 
we should strive to be number one so that we will be better than· 
everyone else, not just for the sake of excellence itself. This is 
8 subtle difference which has occurred in our society in the past 

·10-20 years.. .. .. 
We have the advantage of time to experiment with this approach over 
the next several weeks while the Democrats are involved with the 
primaries. The various domestic appearances which the President makes 
during the spring and summer present an excellent opportunity to try 
to find the combination of words and ideas that.catch. Possibly 
the President needs a "new" inaugural address to be used on some. 
occasion when people least expect it, such as during a campus appear
ance or before ethnics. It may be possible to tie this approach to 
the Bicentennial. 
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MEMORANDUM FOR: THE HONORABLE JOHN N. MITCHELL 

FROM: ROBERT M. TEETER {!.{II~'6t~
SUBJECT: Campaign Theme 

As we begin to focus the campaign exclusively on the general elec
tion and as the President increases his travel schedule, I think 
it important that we develop a central theme or idea for the campaign. 
It is important that the President's campaign have one central idea - 

'a message that everyone knows by election day to which various state
ments and actions can be tied. It does not necessarily have to be a 
slogan, although one could emerge later. The main point is that the 
campaign have a central idea or message that the majority of voters 
find attractive and would support. 

Based on'my analysis of our first wave data and, the other research 
data I have looked at, I am concerned that the President is viewed 
as a tactician without an overall strategy or master plan for the 
country. ,This causes voters to interpret many of his positions and 
programs as things done for political expediency or to appease 
specific special interest groups rather than as part of an overall 
p1a~ to move this country toward a perceivable set of goals or 
objectives. A majority of voters do not apparently think the 
President has such a master plan. No one seems to know how the 
President would like to leave the country after eight years "for his 
children and grandchildren." 

I think it is imperative for the President and for the campaign to 
articulate his master plan to the voters and to show how the President's 
positions and programs fit into the plan. This should become the cam
paign theme -- the idea that ties everything together. 

While this is uuportant for every campaign and every President, I 
think it is particularly important for this one. It is a relatively 
well-accepted fact that he does not have any great personal appeal 
and will not be re-e1ected on the basis of personality or personal 
appeal. ~foreover, because of the current issue structure and the 
type of problems he has had to deal with, I think we would have 
trouble trying to fight the campaign on a 'series of specific issues. 
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As an incumbent. the President is always open to the charge that 
he should have done more. Hore importantly, the general attitude 
in the country toward government, and politicans is very negative. 
If the voters know and understand what the President is trying to 
do for the country and how each of his programs are a part of that 
plan, it should be easier to gain support for his programs. 

Also, the fact that voters are concerned about more issues now than 
has been the case in previous campaigns and also· because the solu
tions to many of. these problems are complex, it will be difficult 
for the President to attract the ticket-splitter on the basis of 
specific iE;sues. Rather, he is going to have to appeal to·these 
swing voters on the basis of a set of well-articulated goals for 
the country and further showing that his programs are moving the 
country toward these goals, and that he is more capable of leading 
the country toward these goals than his opponent. 

The essential elements of this theme are what the President believes 
to be the destiny of the nation and the element of hope. The 
President could do this well. It would be positively received in 
the press and it is the type of approach which the public apparently 
wants and would favorably receive. The President may find that a 
~'destiny speechll is the appropriate vehicle to deliver such a theme. 
It would allow him to stay on the high road and elevate the level 
of the campaign. It would be something he could develop and use 
now as President and yet carry into the campaign. It would give 
the campaign a common thread with which to tie things together 
while giving many of his individual statements and positions a 
prospective which they currently lack, yet be general enough so 
that the President would not be trapped by events between now and 
the election. 

By giving·the voters the idea that he has a master plan, the President 
would go a long way in solving the credibility problem. If the 
voters could see his various positions in the context of an overall 
strategy the President would be less suspect of being political. 
This approach gives the administration more breath and depth by tying 
things together such as China, Vietnam, welfare reform, bussing, 
economic controls, revenue sharing etc. It would also emphasize 
the complexity of the job and give uS the benefit of being evaluated 
on the record as a whole. 

While I recognize that the President should not get into a position 
of over promising, and also realizing that anything he says must be 
believable, I think his basic theme must restore the element of hope. 
I believe our data clearly shows that the people have lost hope that 
things can and will get better. More recently, there are indications 
that the public is looking for someone to restore this feeling of 
hope and optimism which has characteristically been the American 
attitude. 
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have the feeling that the President has been very close to this 
idea several times when he has talked about the loss of the American 
spirit and desire to be number one, but his choice of words has left 
him just off the mark. Possibly a slight change of words or emphasis 
could make this basic idea catch hold. Also, I have the feeling 
that the President has used this approach to defend unpopular posi
tions in the past, such as the SST. He has left the impression that 
we should strive to be number.one so that we will be better than 
everyone else, not just for the sake of excellence itself. This is 
a subtle difference which has occurred in our society in the past 
10-2,0 year~... . 

We have the advantage of time to experiment with this approach over 
the next several weeks while the Democrats are involved with the 
primaries. The various domestic appearances which the President makes 
during the spring and summer present an excellent opportunity to try 
to find the combination of "TOrds and ideas that catch. Possibly 
the President needs a "new" inaugural address to be used on some. 
occasion when people least expect it, such as during a campus appear
ance or before ethnics. It may be possible to tie this approach to 
the Bicentennial. 

. 
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THE WHITE HOU5E 

\NI'.~: I II N C. TO N 

ADMINISTRATIVELY CONFIDENTIAL April 4, 1972 

MEMORAI\Tl) UM FOR: LARRY HIGBY 

FROM: JOHN DEAN ~ 
SUBJECT: Political Contributions by ITT Employees 

By your memorandurn of March 30 you requested a list of all 
ITT employees who have contributed to Democratic candidates 
and the Democratic Party. 

A review of the lists of contributors of $1,000 or more that have 
been released to date by Humphrey, McGovern, Muskie and Lindsay 
(Jackson has not yet disclosed any names' and Wallace's lists are 
not available) discloses only two such contributors. Felix G. 
Rohatyn gave a well publicized $2,500 to Muskie' s campaign. As 
you know, Rohatyn is the director of ITT and partner of Lazard, 
Freres and Co. who had the meetings with Kleindienst on the ITT 
antitrust cases and who testified at the Senate hearings on this· 
matter. The other contribution was made by Winston Morrow, Jr., 
Chairman of Avis (an ITT subsidiary), who gave $1,000 to Muskie. 

We are still working on your memorandum of April 3 in regard to 
the 1968 campaign and any further information that we can discover 
on the current campaign. 
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Aprll19,1972 

MEMORANDUM FOR: FOLLOW-UP 

FROM: L. HIGBY 

Follow-up in two jweek , Aprll 28 asking Haldeman for $19.00 for 
dinner. 
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